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Phase 1

Ask Page (Pre)

- Explains “promise”
- Builds targeted list
- Asks for “content”
- Offers bonus gift(s)

Phase 2

VBT Live Event

- Live 60-minute call
- Q/A dialogue format
- Request testimonials

Mirror Page

- Confirms “promise”
> - Distills “content”

- Maintains dialogue
- Amplifies rapport
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- Reveals dial-in info
- Delivers bonus gift
- Invites book buying
- Encourages referrals

Thanks Page

- Offers VBT replay
- Requests multi-buy
- Delivers bonus gift

Replay Page

- Encourage multi-buy - Encourages referrals
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Phase 3

Ask Page (Post)

- Explains “promise”
- Builds targeted list
- Asks for “content”
- Offers bonus gift(s)

Mirror Page

- Confirms “promise”
L —————— ] Distills “content”
- Sustains dialogue
- Amplifies rapport

KEY POINT: Authors and info marketers have 3 opportunities to promote live Virtual Book Tours (VBTs): 1) E-book
launch, 2) Hard cover launch and 3) Soft cover launch. Each previous VBT has a “cascading effect” on the next!

2




